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£ Nissan holds onto top spot in
Automotive Love rankings

MIAMI, FLORIDA, 14 January 2021 - Consumer love for a brand remains a key
indicator of a brands future market success.

"Now entering its fifth year, the Automotive Love Research Study has been
helping marketers successfully manage their brand’s health for better sales and
profits said Mike Weil of Brand Health Gurus. Through this global pandemic,
consumers behaviors have changed, requiring marketers to be hyper-involved in
their brand health and marketing strategy. Marketers with the right insights will
be better prepared to maintain their brand and find new opportunities for
growth!

Highlights:

« Nissan (65%) Love Score strengthens, holding onto the top spot, supporting
its sales leadership in the Mexico market. For a second time in the history of
the study, Toyota (59%) has moved into the number two position in the Love
rankings, displacing Chevrolet (57%) and Volkswagen (56%) by an insignificant
margin.

« Ford (51%) maintains its strength in the Love Zone, while Kia (48%) Love score
increases as the brand captures a larger share of sales. Premium brand
Mazda (45%) loses two positions, though remains in the Friend Zone.

« Dodge (29%) remains in the Caution Zone despite losing a few points and
positions in the rankings. Peugeot (23%) Love score gives up previous gains
and slips down in the rankings.

Study results are based on the responses of 602 New Vehicle intenders in Mexico.
The study was fielded during December 2020.

For Study Details Email: Solutions@insights4less.com or Phone: +1 760 691 0000

Follow us on Social: Facebook/BrandHealthGurus | Instagram/Brand Health Gurus
Brand Health Gurus is a division of Insights 4 Less, LLC ©
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Charts and graphs extracted from this press release for use by the media must be accompanied by a
statement identifying Insights 4 Less as the publisher and the study from which it originated as the original
source. No advertising or other promotional use can be made of the information in this release or Insights 4
Less survey results without the express prior written consent of Insights 4 Less.
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